
Publish My Book Agenda 
 

 INTRODUCTIONS (YOUR WRITING GOALS) 
 WHAT IS YOUR STORY IDEA?  
 A Time to Kill John Grisham wrote about a case—sold 5,000 copies 1st year. 
 MANUSCRIPT (double spaced, 12 font, one sided page) upload or mailed.  
 STYLE (APA—CHICAGO) 
 QUERY/COVER LETTERS 
 WRITING A BOOK PROPOSAL (NON-FICTION ATTACHED) 
 REJECTION LETTERS 
 
“BIG FIVE” PUBLISHERS 

• PENGUIN/RANDOM HOUSE. EST. 1927 
• HACHETTE BOOK GROUP. founded in 1837, acquired by Time Inc. in 1968  
• HARPER COLLINS. 1817  
• SIMON AND SCHUSTER. 1924 
• MACMILLAN. Founded in London in 1843  
 
 Commercial publishers, University presses, Small presses vs. Self Publishing  
 PRINT ON DEMAND (ELIMINATES THE NEED FOR LARGE STORE HOUSES) 
 ACQUISITION EDITORS—AGENTS 
 SUBMISSIONS: https://www.simonandschuster.biz/c/biz-manuscript-submissions  
 SUBMISSIONS: https://meredithetc.com/author-submissions/  
 
Bowker counts self-published titles. Bowker sells ISBN identifiers and Barcodes.  
• 300,000 books were published in the U.S. 2003. 
• 1,052,803 books were published in the U.S. 2009. 
• 3,000,000 books were published in the U.S. in 2011. 
• The combined total of self-published print books & ebooks with registered ISBNs 

grew from 1.2 million in 2017 to more than 1.6 million in 2018.  
 
A collection of print books are valuable assets. Generally, book collectors   —- are 
interested in the 1st printing of the 1st edition.  
 
Asset is a resource with economic value that an individual, corporation or country 
owns or controls which has monetary value.   
 
Gone with the Wind—1936 original copy value $5.500 to $25,000 mint condition—
like new. 
 
 

https://en.wikipedia.org/wiki/Time_Inc.
https://en.wikipedia.org/wiki/London
https://www.simonandschuster.biz/c/biz-manuscript-submissions


A vanity press, vanity publisher, or subsidy publisher is a publishing house in which au-
thors pay (full cost) to have their books published. 

• America Star Books, also known as: PublishAmerica. PublishAtlanica. ... 

• American Biographical Institute. 

• AuthorHouse. 

• Author Solutions. 

• Dorrance Publishing. 

• Famous Poets Society. 

• FriesenPress. 

• iUniverse. 

 

Commercial Publisher fees—contracts deals more risk is passed to novus authors… 

• $100 for index  

• Require author to purchase historical photographs for their manuscript 

• Price tag—historical picture with estimated 10K run $700—1,000 per use 

 

Over the years, the book industry has remained a massive, greatly influential global con-
sumer market. 675 million print books were sold last year in the U.S. alone, and rela-
tively new book formats such as e-books and audiobooks are already bringing in bil-
lions of U.S. dollars in revenue each year.  

 

BEST SELLING USA BOOKS IN 2019 

 

1. #1. Where the Crawdads Sing. Delia Owens. … sold more than 4.5 million copies  

2. #2. Becoming. Michelle Obama. … sold 1.4 million copies in its first week  

3. #3. Educated: A Memoir. … sold more than 4 million copies  

4. #4. Dog Man: For Whom the Ball Rolls: From the… … 7 million copies  

5. #5. Girl, Wash Your Face: Stop Believing the Lies… sold over 800,000 print copies 

6. #6. Dog Man: Fetch-22: From the Creator of Captain… … 7 million copies  

7. #7. Wrecking Ball (Diary of a Wimpy Kid Book 14) … sold over 650,000 copies  

 

Best SELLING BOOK 2020 

1. #1. Where the Crawdads Sing. Delia Owens More than 7 million copies worldwide  

https://www.booktable.net/black-lives-matter-reading-list Black Lives Matters list 
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https://www.statista.com/statistics/717859/print-book-unit-sales-worldwide/
https://www.statista.com/statistics/456813/epublishing-revenue-in-worldwide-2023-forecast/
https://www.statista.com/statistics/249854/audiobook-industry-size-in-the-us/
https://www.barnesandnoble.com/s/%22Delia%20Owens%22;jsessionid=98C52ABE145F60B9CA9164D0D54C0735.prodny_store01-atgap06?Ntk=P_key_Contributor_List&Ns=P_Sales_Rank&Ntx=mode+matchall


AUTHORS ARE PART OF THE PERFORMERS AND CREATIVE ARTISTS INDUSTRY (71151).  

INDUSTRY PRODUCTS AND SERVICES 

• Textbooks 
• Adult trade books 
• Professional, technical and scholarly books 
• Children's books 
• Other books and services 

 

TRADITIONAL BOOK WORD COUNT/PAGE COUNT: 

 

Novel Children’s chapter book:     17,000 
Adult Novel:        70,000 
Thriller:       100,000 
 

Non-fiction        50,000 to 75,000 
Non-fiction Young Adult   30,000 to 60,000 
Non-fiction Children’s book       1,000 to 3,000 
 
Children’s picture books early learners:     8 to 16 pages  
Children’s picture books:    32 pages on average 
 
Poetry:      50 pages and up 
Poetry Anthologies:     50,000 to 80,000 
 
Photography books:     50 to 80 pages  
 

AVERATE MONTHLY BOOKS SALES:  14 books per month  

NUMBER OF COPIES BEST SELLING BOOKS SELL? 

 
To make it onto the Wall Street Journal's bestseller list, a book needs at least 3,000 to 
5,000 sales. As for Amazon, Publishers Weekly estimates a book would need to sell 
1,100 copies every day to land a spot on the site's top five.  

 

In 2004, roughly 28 percent of Americans age 15 and 
older read for pleasure daily. By 2017, the figure was 
about 19 percent (Washington Post). 
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Nonfiction Book Proposal Outline 
 

I. Overview 
Describe your book in two or three paragraphs (500 words or less). What is the title and 
subtitle? Who is the target audience and what makes your book unique and worthwhile 
for them? Think of this as the copy that would go on the back cover of your book or in 
the publisher's catalog, or as the brief review that you hope to see in Publishers Weekly 
or the NY Times Book Review. 
 
II. Target Audience 
Who is your core audience, the most likely purchasers of this book? How big is that 
market? What other groups and types of readers will also be interested?  
 
III. About the Author 
Your credentials and experience. What makes you uniquely qualified to write and pro-
mote this book? What other media outlets do you regularly appear in? 
 
IV. Competitive Titles 
List and summarize the major competitive titles and explain why yours is different from 
each. You are trying to accomplish two things with this section: prove there is an audi-
ence who would find your book interesting, as demonstrated by, successful books, while 
making clear how yours is different enough to compel those readers - to buy it. 
 
V. Marketing and Promotion 
What is your comprehensive plan to actively promote the book? Where should publicity 
be focused? What are the magazines and other media outlets that your target audience 
pays attention to? Where should you and your publisher work especially hard to get the 
book reviewed?  
 
Blurbs:  What "name" people would be willing to contribute a blurb? Can you get their 
commitment before the manuscript is completed? 
 
Media and Speaking Appearances: Does this book or your prior experience give you cre-
dentials to speak on any current topics in the media? What are the topics and target 
outlets? Beyond book stores, what other types of groups and organizations would be 
interested in having you speak to them? 
 
Serialization: What parts of your book lend themselves to excerpting in magazines and 
journals? List the appropriate excerpts and the 5 or 10 most important publications in 
which they could appear? 
 
Describe additional promotional opportunities you will pursue: Retaining a speakers bu-
reau to book speaking opportunities. Retaining an independent publicist. Organizational 
connections? Mailing lists? Workshops? Tours? Does the book have series potential? 
Opportunities for regular updating? Other "legs"? Think creatively, think big. 


